Faculty of International Economics and Administration

Department: Administration and Management

Professional area: Administration and Management

Major: Public Administration and Management — European Administration
Educational-and-qualification Degree: Master
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COURSE DESCRIPTION

Course unit title: European Marketing

Course unit code: MAR 3002

Type of course unit: compulsory

Level of course unit: Master

Year of study: first

Semester: first

Number of ECTS credits allocated: 3

Name of lecturer: Prof. Loretta Parashkevova PhD, Prof. D.Sc. Lilia Valcheva Karakasheva
Learning outcomes of the course unit: This discipline is a logical continuation of the
specialized practical preparation of the postgraduates. It provides knowledge and skills to
carry out successful marketing in international business environment in terms of EU
membership.

Mode of delivery: face-to-face

Prerequisites and co-requisites: postgraduates are required to have knowledge of
Fundamentals of Management, Marketing, International Economics, etc.

Course contents: The course “European Marketing” expands and enhance the knowledge of
the essential characteristics of marketing in specific international market conditions, the
methods, forms and tools for effective penetration and establishment of overseas markets.
Particular attention is paid to strategic marketing solutions for permanent presence on
international markets in a modern business environment.

. Recommended or required reading:

Kapakamesa, JI. Mexaynapojen mapkerunr, C., [Ipuzma, 2007 T.

Jlangpesu, K. u kon., Teopust u npaktuka amapkerunra, MIIDEP, 2007.

Mnanenosa, I'. u kon. OcHoBu Ha MapkeTuHra, [lnanera, 2009.

[Moptep, E.M., Konkypentna crparterusi: TeXHUKHA 3a aHAW3 HAa WHIYCTPUU U KOHKYPEHTH,
Kiacuka u ctum; 2009;

Crurnun, JIx. CBoOoaHO mamane - AMeprKa, CBOOOJHUTE Ma3apy, Kpru3aTa U BAHOBHUTE 3a Hed,
NnpoIAP, Knacuxka u ctu; 2010.

Planned learning activities and teaching methods: lectures, presentations and seminars
Assessment methods and criteria: tests covering all course materials, assessed by using the
following scale: 41% correct answers - Satisfactory 3.00, respectively over half a unit to Excellent
6.00. The tests have closed and open questions. The closed ones can involve more than one
correct answer. The compulsory presentation of project assignments involves 30% of the final
grade. Students have the opportunity to submit their task assignment on the Internet and make
improvements recommended by the instructor before the examination.

Language of instruction: Bulgarian

Work placement: none



