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COURSE DESCRIPTION

1. Course unit title: YnpasiieHne Ha KOHKYPEHTOCIOCOOHOCTTA
2. Course unit code:: TUR 3045

3. Type of course unit: optional

4. Level of course unit: Master

5. Year of study: first

6. Semester when the course unit is delivered: second

7.Number of ECTS credits allocated: 3

8. Name of lecturer(s): assoc.prof. Snezhanka Ovcharova, PhD

9. Learning outcomes of the course unit:

The aim of the course "Management of competitiveness” is to acquaint students with the
basic concepts of competitiveness and to develop skills of analysis and detection of the unique
characteristics of the products, technology, management, creating competitiveness.

10. Mode of delivery: face-to-face.

11. Prerequisites and co-requisites: students should be acquainted with the main management
theories.

12. Course contents: The course introduces the basic concepts of competitiveness in business
and its importance for successful adaptation of organizations in a dynamic global
environment. Discussed are the factors influencing the competitiveness and indicators for
evaluation and analysis. Presents the characteristics of tourism products and the possibilities
of creating competitive advantages.

13. Recommended or required reading:

¢ Benes Mu. Onenka u aHanu3 Ha pupmeHaTta KoHKypeHTocrocooHocT, MK

“Codrrpeiin”,2004.
¢ Benes Mu.. KimbeTbpeH moxo 3a noBuillaBaHe Ha KoHKypeHTocnocooHocTTa.2006.

[TopTsp M. "KonkypeHnTHa cTpaterusi: TeXHUKHU 3a aHAJIU3 HA UHIYCTPUU U KOHKYPEHTH.

Kmacuka n ctnn,2010.
¢ Pubos M. YnpasieHue Ha KOHKYpeHTOCIIOCOOHOCTTa B TypusMa. Tpakus-M. 2006.
¢ Osuaposa CH. Ynpasnenue Ha 3HanusTa. BCY,2005r.
¢ The Global Competitiveness Report 2011-2012.World Economic Forum.

14. Planned learning activities and teaching methods: The concept of teaching in
"Management of competitiveness™ implies a multimedia presentation of theoretical
knowledge and successful management practices and their application in organized
discussions, individual work and development assignments. Seminars include analysis of case
studies course assignment. Konuenuusra Ha 06y4eHHETO 10

15. Assessment methods and criteria: Final grade from the course "Leadership in tourist
organizations" is formed from the results of the written examination, the number of points of
course work and seminars. The weight of individual components in the final assessment is as
follows: the sum of the points course work and exercises-30% of the written exam results -
70%..

16. Language of instruction: Bulgarian, English.

17. Work placement(s): none.
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