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COURSE DESCRIPTION 
 

1. Course unit title: Media Producing 
2. Course unit code: PCI 1125 
3. Type of course unit: elective 
4. Level of course unit: Bachelor 
5. Year of study: third 
6. Semester: fifth 
7. Number of ECTS credits allocated: 3 
8. Name of lecturer(s): Prof. DSc Milko Petrov, Assist. Prof. Dilyan Grigorov 
9. Learning outcomes of the course unit: To prepare students to analyze, compare and 
evaluate European and Bulgarian media practices in the field of media legislation and 
production. To introduce the students to Directive of audiovisual media services and its 
implementation in the Bulgarian media law - the liberalization of rules referring advertising 
and sponsorship. To be able to specify their knowledge in a logical sequence: from the nature 
of digital marketing and advertising communication through the role of the network in the 
establishment of new advertising formats and techniques to the participation and the role of 
new media in the development and expansion of marketing communication online. 
10. Mode of delivery: face-to-face 
11. Prerequisites and co-requisites: Knowledge and skills in the theory of public relations, 
creating image, theories of mass communication, journalistic genres and specific expressions 
of journalistic types allow for the problems to be specialized and developed within the course. 
12. Course contents: The course of lectures and seminars examines the emergence and 
development of the European media law - the European Convention on Trans-border 
Television, the Audiovisual Media Services Directive, a number of European 
recommendations related to electronic media, advertising and public relations. The European 
practices in the field of media production, advertising, development of television and Internet 
advertising, new advertising formats and techniques, changing in public relations are 
analyzed. The introduction of digital television and new multimedia services which totally 
change the media and advertising practices, create new conditions and opportunities for public 
relations are presented. Some specific advertising practices are also presented through digital 
and mobile TV. 
13. Recommended or required reading: 

1. Милко Петров. Персоналният имидж. Изграждане. Контрол. Рецепция. С. 2005,  
2. Пъблик рилейшънс и реклама, С. 2000, П. Филева,  
3. Глобализация и медии, С. 2003,  
4. Емил Владков, Дигитално телевизионно разпръскване,С. 1999,  
5. Жорж Сегела. Холивуд пере най-добре. С. 1991,  
6. Edwin Diamond, Steрhen Bates. The Spot.The Rise of Political Advertising on 
Television. Cambridge, Mass: 1998,  
7. Kathleen Hall Jamieson. Packaging the President. N.Y: 2004,  
8. Думите на медийния преход, Велико Търново,2010г.,  
9.Радиосредата.Програми, аудитория, реклама, цифровизация”.Велико 
Търново,2011г.,  



10. „Телевизионната среда. Програми, аудитория, реклама, регулация, 
цифровизация” Велико Търново,2011г.,  
11. Маргарита Пешева „Радио и телевизионната среда. Демография, програми, 
аудитория, поведение”. Велико  Търново, 2011г. 

14. Planned learning activities and teaching methods: lectures, seminars, presentations 
15. Assessment methods and criteria: mid-assessment – a project assignment – analysis or 
media project, final assessment – written exam. 
16. Language of instruction: Bulgarian 
17. Work placement(s): none 
 

 

 


