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COURSE DESCRIPTION 

 
1. Course unit title: Services Marketing 
2. Course unit code: MAR 1013 
3. Type of course unit: elective 
4. Level of course unit: Bachelor 
5. Year of study: third 
6. Semester when the course unit is delivered: fifth 
7. Number of credits allocated: 3 
8. Name of lecturer(s): Assoc. Prof. Aleksandra Parashkevova, PhD;  Prof. Dr. Sc. Lilia Valcheva 
Karakasheva 
9. Learning outcomes of the course unit: The course aims to provide knowledge and skills 
for the realization of efficient marketing at the company level. 
10. Mode of delivery: face-to-face, distance 
11. Prerequisites and co-requisites:  Fundamentals of Management, Macroeconomics, 
Microeconomics, Marketing 
12. Course contents: The course covers the following topics: nature of services as an object of 
exchange; marketing of services – nature and specifics; strategic marketing planning of 
companies offering services; consumer behavior on the service market; approaches to the 
choice of market, marketing research, marketing tools – specifics of the main service groups. 
13. Recommended or required reading: 

1. Атанасова, Л., Маркетинг на туристически продукт, ЕКС-ПРЕС, 2010. 
2. Иванов, Ст. И В.Желев, Маркетинг в хотелиерството, Зангадор, 2011. 
3. Кавазаки, Г. Проверка на реалността. Новите оръжия на маркетинга, Enthisiast, 

2011. 
4. Томс, Ж. И К.Георгиева, Инструменти за социални мрежи. Маркетинг в епохата 

на Web 2.0, Siela, 2011. 
5. Котлър, Ф. Маркетинг 3.0, Locus, 2010. 
6. Портър, М. Конкурентна стратегия. Техники за аналзи на индустрии и 

конкуренти, Класика и стил, 2010. 
7. Харисън, Т. Маркетинг на финансови услуги, София, Класика и стил, 2004. 

 
14. Planned learning activities and teaching methods: lectures and presentations 
15. Assessment methods and criteria: tests on the whole study material, which are assessed as 
follows: 41% correct answers – Satisfactory (3), etc. The test consists of open and close 
questions. The close ones may have more than one correct answer. The final mark is based on 
the results from the compulsory course assignments and the active participation in the 
seminars, which is assessed by the assistant. Students can send their assignments by email and 
correct them before the exam on advice by the lecturer. 

16. Language of instruction: Bulgarian 

17. Work placement(s): none 
 


