®axyarer: MEXIYHAPOJIHA NKOHOMUKA 1 AJIMUHNUCTPALIA
Kareapa: MEXJYHAPO/IHA UKOHOMUKA U [TOJIMTUKA
IIpodecnonanno nanpasiaenune: UKOHOMUKA

Cnennannoct: MEXK/IYHAPOJIHM NKOHOMMWYECKM OTHOILUEHM A
Oo0pa3zoBarenHo-kBanuukanuonna crened: BAKAJIABBP

OIIMCAHMUE HA JIEKIIMUOHEH KYPC

1. HaumenoBanue Ha Kypca: Uy e3uk - busHec aHITIMHCKN €3UK

2. Kon na kypca: FLE 1014

3. Bun Ha Kypca: 3aAbJDKUTENEH

4. HuBo: 6akanaBbp

5. l'oguHa Ha U3ydaBaHe: TPeTa, YeTBHPTA

6. CemecTbp: IIECTH, CEAMHU

7. bpoii kpeaurtu: 9

8. Nme Ha mexrtopa: cr. mpen. Mapusina fHeBa, cr. mpem. 3matka EneBa, cr. mper.
Jumutep KoBaues, npen. Hanexna I'eopruesa

9. Pe3ynraru oT 00y4eHHETO 3a AUCHUILIIMHATA — YCBOSHH 3HAHUS, YMEHUS, KOMIIETCHIIUN
(memm): KypchT mma 3a 1en CTYAGHTHTE Ja 3adbl004aT yCBOGHUTE 3HAHHS IO OOI
AHTTIUICKY €3UK U J]a MPUA0OUAT CHeMaln3upaH 3HaHUS 110 aHTJIUICKU €3UK B Pa3IMuHUTE
chepu Ha OusHeca 3a HUBO Bl.2 — MEHUKMBHT, MapKETUHT, (PUHAHCH, OM3HEC CTPATETHH,
KOpIOpaTHBHA COLIMAjHA OTTOBOPHOCT, JIoOWpaHe, aBTOpPCKUM mpaBa u Ap. KypchT menu
CTYICHTHTE J]a IPUI00USAT yMEHUS 32 €PeKTUBHA KOMYHHUKAIIHS HA aHTJIMHCKH €3HK B PEATHU
OW3HEeC CUTyallMH, KaKTO B YCTHa, Taka W B MHCMeHa (opMma; ga padOTIT ¢ aBTEHTUYHHU
JOKYMEHTH — (UHAHCOBU OTYETH, OAHKOBH W3BIICUCHHSI, 3aCTPAXOBATECITHU IIOJHIIU,
noroBopu, (paktypu, nmpodopma (GakTypu aKpeIUTHBH U JAp.; Ja TOJ3BAT CHEIUATU3UPAHU
ABTEHTUYHU M3TOYHHIM Ha WH(GOpPMAIUs — BECTHUIM, CIIUCAHUS, TEIIEBUSHOHHU MPOTPAMU,
crelanu3upaHa JuTeparypa.

10. HauuH Ha npenonaBaHe: JUPEKTHO

11. TlpenBaputenHu W3UCKBaHWUs (TIPEN-YCIOBHM WJIH ChYCJIOBHU JTHUCHIUILIAHU):
HacTosmusat Kypc Mo aHIMIHIICKH €3UK € MpeIHa3Ha4YeH 3a CTYACHTH, KOUTO UMAaT 3HAHUS U
ymeHnus Ha pasHumie Bl.1. cwermacHo EBpomeiickara e3mkoBa pamka. Heobxommmo e
CTYJCHTHTE J]a UMAaT OCHOBHU MKOHOMHYECKU U (PMHAHCOBU MTO3HAHUSI.

12. Ceappkanne Ha Kypca (aHOTamms): KypChT BKJIIOUBA TpaMaTHYECKU M JICKCUKAITHU
CTPYKTYpH 3a puaoOrBaHe Ha €3MKOBU yMeHHs Ha paBHuIle Bl.2. CpabppikanueTo ooxBaiia
cieqaute Temu: Companies, Strategy, Pay, Marketing, Outsourcing, Recruitment, Finance.
[TocTaBs ce akIeHT BBPXY CIEAHUTE rpamMaTtudHu enuHunu: Verb tenses, comparatives and
superlatives, Conditional sentences, Relative clauses, Direct and indirect questions, Modals.
13. bubnuorpadus (mpenopbunTeIHA WIH 33bJDKUTEIHA TUTEPaTypa):

OcHnoena numepamypa:
1. Trappe T., G. Tullis, Intelligent Business Intermediate. Harlow: Pearson
Education Limited, 2006.
e Course Book and a Pocket Style Guide
e Course Book Audio CDs
e Teacher’s Book with Test Master CD-ROM
e Workbook with answer key and audio CD
e Skills Book with CD-ROM
e Unit Tests



e On-line resources
2. www.longman.com/intelligent_business
3. www.intelligent-business.org
onvanumenna numepamypa:
4. Murphy R., Essential Grammar in Use. Cambridge: Cambridge University Press,

2007.

5. Longman Business English Dictionary. Harlow: Pearson Education Limited,
2006

6. Longman Dictionary of Contemporary English. Harlow: Pearson Education
Limited, 2006.

7. www.market-leader.net

8. www.ft.com

9. www.theeconomist.com
14. TInanupanu yd4eOHU MACHHOCTH M METOAM HA MpENoJaBaHe. CEMHUHAPHHU 3aHSTHS,
KOHCYJITAIlMH (KOHBCHIIMOHATHH (DOPMHU HIIH YCIIOBHS 3a MHIMBHIyaaHH KOHCyiTanuu) (4
yaca na ceomuya, 15 ceOmuyu no npedgapumenrno ymevpoen u usHeceHn epaux 6 kaburema
Ha npenodasamens;, KOHCYIMAYUU NO eIeKMPOHHA NOwa, OH-IAUH KOHCYIMAYUU;
KOHCYIMayuu b6 popyma Ha carima Ha yHUsepcumema,)
15. Meroau u Kputepun Ha oreHsiBaHe: KypchT 3aBbpIIBa ¢ MUCMEH M YCTEH H3IHT, OT
KOUTO MUCMEHUAT € enuMmuHatopeH. KpaitHata oreHka ce Qopmupa OT TEKyll KOHTPOJI,
camMocCTosITeNTHAa paboTa, MUCMEH U ycTeH M3MNUT. [IMCMEHUAT M3MUT MpeACTaBIisiBa TECT
BKJIFOYBAI] YETUPHUTE OCHOBHH YMEHHsI — YETEHE, CIyIIaHe, MHCAaHe, TOBOPEHEe. Y CTHHST
M3MUT BKJIIOYBA M3JI0KEHUE MO M3TErjeHa OT CTyJEeHTa TeMa OT KOHCIEeKTa WM 3allluTa Ha
CaMOCTOSITENIEH €3MKOB MPOEKT, MPEIBAPUTEIHO pa3paboTeH kaTo Powerpoint mpe3eHTarms
mo u3dpaHa OT CTyAeHTa TeMa OT KoHcmekrTa. OleHsBaT ce: CTeNeH Ha HU3MbJIHEHHE Ha
3a/1a4ara; MoaXoAIIa CTPYKTypa U CBbP3aHOCT Ha M3JI0KEHUETO; Pa3HOOOpa3ue M MpaBHIIHA
ynotpeba Ha HeoOxoaMmara 3a TemaTa JIGKCHKa W €3UKOBH CTPYKTYpH; pa3zOupaemo
MPOU3HOIICHHE W HOPMAJIHO TEMIIO; JIEKOTa Ha H3Ka3a, 3a €3MKOB MPOEKT - JIM3aiiH,
MYy3UKaJTHO O(GOpMIIEHHE U €CTETHYECKH BHJ Ha H3MOJI3BAHUTE HArjelIHU MaTepuaii.
M3nureT € B3eT npu nocTmxkeHue Haii-manko 70% mokazaHu 3HaHUS U yMEHUS.
16. E3uk Ha npemnogaBaHe: aHTJIMUCKH
17. IlpakTuka: He
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